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Welcome to the first media
information pack for OCH, the
brand new overhead lifting
magazine for the USA, Mexico and {
Canada, dedicated to informing B
the end user community about Lty
the overhead crane and hoist industry, its key participants,
and the products and services they offer.

Following the pilot issue, which was launched at the
Material Handling Industry of America (MHIA) fall meeting
in Savannah, Georgia, in September 2007, OCH will be
published six times, bimonthly, in 2008. The magazine
provides a unique published voice for the MHIA and its key
overhead lifting product sections, such as the Crane
Manufacturers Association of America (CMAA), the Hoist
Manufacturers Institute (HMI), the Monorail Manufacturers
Association (MMA) and the Overhead Alliance (OA).

For the first time, these product sections and their member
companies have an American-focused magazine to
advance knowledge of the technologies they represent to
the markets they serve and the customers they value with
greater frequency and focus than ever delivered before.

Fellow cofounder Mark Bridger and | were introduced to
this fascinating marketplace as the editor and group sales
manager of parent title Hoist, an international factory crane
publication which already enjoyed a healthy readership in
the USA (around 30% in fact). But this geography
demands a published voice of its own.Having received
tremendous encouragement from the MHIA and the
industry in a broader sense, we're confident that we've
positioned this product in the best possible place for the
end user community and the companies which serve it.
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It's the volume of dealers and end users that we will reach
through OCH that make this must-read publication a
priceless marketing tool and voice for manufacturers and
crane builders alike.

Featuring in-depth, technology-led articles written by a
hand-picked, dedicated, experienced editorial team, OCH
provides an unrivaled viewpoint.

There really is no better place to get your message across.
Richard Howes

T. +44 (0) 208 269 7861

rhowes @wilmington.co.uk

“We look forward to working
with OCH

John Paxton

President - HMI
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OCH SERVESTHE
FOLLOWING MARKETS

steel processing

energy/oil/gas

theatre production

timber

heavy equipment manufacturing
mining

primary metals production

steel warehousing and distribution
shipbuilding

military

transportation

aviation

pulp and paper

public utilities

motor vehicles

paper production

8 4 CIRCULATION PROFILE

W Distributors 22%
M Manufacturers 5%
Industrial End-users 73%

www.ochmagazine.com
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| am delighted to welcome the launch of a US-based publication dedicated to informing the end
user community about the overhead crane and hoist industry, its key participants, and the

Hal Vandiver
Managing Director

\J Hoist Manufacturers Institute (HMI)

- Crane Manufacturers Association of America (CMAA)

products and services they offer. CMAA, HMI and MMA member companies are excited about
having a publication in this country to help advance knowledge of the technologies they represent
to the markets they serve.They very much look forward to your success.
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Monorail Manufacturers Association (MMA) b

@ OCH AT NAO0S

=== In April 2008, tens of thousands of supply
chain and logistics professionals from more than 80
countries will attend Cleveland’s I-X Center for
NAO08. There, OCH will be among over 450 exhibits
covering 150,000 net square feet on one show floor
- exhibits that feature manufacturing, warehousing,
distribution, logistics and IT solutions for the
supply chain. Make sure your business is seen by the
people that matter.

“It will be great to have a periodical
directly associated with our industry.
We look forward to working with OCH
to promote our industry. You have our
very best wishes for what | know wiill
be a successful endeavor.”
Oddvar Norheim

President - CMAA
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CIRCULATION AT MHIA

sbiniad MEETINGS

OCH will be distributed at the two major meetings of
the Material Handling Industry of America (MHIA).

As a member company through parent title, Hoist,
additional copies of the magazine will be circulated
at the Spring meeting, at the Hilton, Charlotte
Center, in March, and at the Fall meeting, Scottsdale,
Arizona, in September.

Every six months, the key product sections within
the association such as the Crane Manufacturers
Association of America (CMAA), the Hoist
Manufacturers Institute (HMI), the Monorail
Manufacturers Association (MMA) and the Overhead
Alliance (OA) discuss strategies to advance
knowledge of the technologies they represent to the
markets they serve.

Now, for the first time, these product sections and
their member companies have an American-focused
magazine to drive their initiatives into the marketplace.

KENTUCKY
LOUISIANA
MASSACHUSETTS
MARYLAND
MAINE

MICHIGAN
MINNESOTA

DIST OF COLUMBIA MISSOURI

DELAWARE
FLORIDA
GEORGIA
HAWAII
- IowA
~ IDAHO

www.ochmagazine.com

MISSISSIPPI

MONTANA J AQ

NORTH CAROLINA 180

NORTH DAKOTA

NEBRASKA -

NEW HAMPSHIRE u

NEW JERSEY 155

NEW MEXICO 33 "WEST VIRGINIA
NEVADA 47  WYOMING

" o



ADVERTISING WITH OCH RATES AND MECHANICAL DATA

[ Number ofinsertions | X [ X [ & | Publication Technical Specifications
‘ OCH is produced digitally. We accept high resolution composite PDFs —all
‘ screen and printer fonts must be embedded. Graphics should be CMYK
300dpi. Please note we do not accept PDFs created in Pagemaker, Corel
‘ Draw, Publisher or Freehand. Cancellation — six weeks prior to publication. If
‘ you are in any doubt about our requirements please check with our
production department before supplying any material and they will be happy

10% discount to MHIA members
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OCH MAGAZINE PRODUCTION ADVERTISING
' Wilmington House, LYN SHAW MARK BRIDGER
Maidstone Road, T. +44 (0) 208 269 7757 T. +44 (0) 208 269 7746
Foots Cray, Ishaw@wilmington.co.uk mbridger@wilmington.co.uk
. Sidcup, F. +44 (0) 208 269 7806
Dvaneed Come &l o ISDN +44 (0) 208 300 4424 MARTIN MCCARTHY
DA14 5HZ UK T. +44 (0) 208 269 7848

mmccarthy@wilmington.co.uk

www.ochmagazine.com



